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Your company’s print 
marketing strategy 
doesn’t have to 
be overwhelming 
and can be 
scaled to your 

business size and 
goals to outperform 

even the biggest budget 
with careful planning and 
omnichannel marketing.

Print marketing campaigns 
benefit from an omnichannel 
approach. Your print products 
are there to enforce your brand 
and drive customers. Try adding 
some of these to your next 
campaign for an optimal ROI.

• PURLS (personalized web 
addresses) or QR Codes to 
track online hits, customer 
preferences, and engagement.

• Catalogs and direct mail to 
drive customers to you.

• Postcards and letters to 
encourage donations and 
volunteering.

• Personalized mail and 
envelopes to increase 
engagement.

• Personalized data and 
segmentation to mail 
information to the people 
most likely to act on it.

Partner with McClung. Let us be 
your resource to help create and 
design print marketing pieces 
that best fit your brand and 
messaging.

Mandy Holsinger
Account Manager
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A content audit is a vital tool 
for any marketing campaign. 

It includes website content, 
direct mail templates, blog posts, 
social media updates, print and 
email newsletters, and more. 
These pieces of content are your 
“hooks in the water” to grab 
your audience’s attention, create 
engagement, educate, and sell 
your products. 

This is what makes content 
audits so important. With the 
right content able to make or 
break your marketing efforts, it’s 
important to understand what 
types of content your target 
audience responds to, identify 
potential gaps in your strategy, 
and come up with a plan to make 
it better.

Here are five steps to doing this 
successfully. 

1. Catalog your library. 
What content do you own? 
Where does it reside? Create a list 
of everything in your content library 
so your audit is accurate, and 
nothing gets missed. 

2. Know what you are  
trying to achieve. 
This helps you choose the right 
metrics for success. Are you trying 
to improve SEO? Then Google 
rankings will be important. If it’s 
audience engagement, look at 
dwell time on your web pages or 
sign-ups for your print or email 
newsletters. 

3. Review your content based 
on goals and metrics. 
Based on your stated goals, how is 
your content performing? If you offer 
an online portal for your sales reps 
to order their marketing collateral, 
which materials are ordered most 
frequently? Least frequently? Not 
at all? Which web pages have the 
highest dwell times? Are there blogs 
people never read? For social media 
content, look at engagement metrics 
such as clicks and shares.

4. Remove low-performing 
content. 
If you have templates in your online 
portal that nobody uses, get rid of 
them. If there are blog posts that 
haven’t been read in years, take 
them down. It’s better to have less 
but more effective content than lots 
of content that is uninteresting or 
difficult for your audience to navigate. 

5. Identify opportunities for 
editorial improvements. 
Highlight areas where 
you can make editorial 
improvements to 
maximize the effectiveness 
of your content. This might 
include a review of tone, 
style, or format, along 
with finding opportunities 
for new topics or focus 
areas to keep things fresh 
and interesting.

Attract and 
Land Customers
A content audit gives you the hooks  
you need to reel them in.



FINISHING TOUCH

Use embellishments and top coats when  
your print needs something extra

Whatever the reason, you want a 
stunning, highly tactile piece that 
will move people to action. In these 
cases, consider one of the many 
print embellishments available. 

Here are seven specialty 
techniques that create luxurious 
multi-sensory experiences that will 
engage your audience in a special 
and memorable way: 

1) HIGH-GLOSS COATINGS 
These shiny protective coatings 
provide both high durability and 
superior shine. 

2) MATTE COATINGS 
Want to add a subtle touch of luxury? 
Matte coatings are both visually 
luxurious and soft to the touch. 

3) SPOT COATINGS 
Combining high-gloss and 
matte coatings in the same design 
adds contrast that creates pop and 
grabs visual interest. Layer a glossy 
highlight over a matte finish or do the 
reverse—draw the eye by designing 
a matte finish within areas of high 
gloss. 

4) EMBOSSING 
Create a raised image or pattern that 
people can’t help but reach out and 
touch.  

5) DEBOSSING 
Incorporate a fun and interesting 
twist on a traditional technique. 
Press the image into the paper rather 
than elevating it. 

Sometimes you are 
designing a campaign 
that needs that little 

something extra. Maybe you 
are producing an annual 
report or a program for 
your company’s 100th 
anniversary gala. 
Maybe you are a 
nonprofit targeting 
high-end donors or 
a cosmetics company 
introducing a new line. Or 
a new company planning to 
launch your brand into the 
market for the first time. 

6) DIE-CUTTING 
Cut your project into fun and 
interesting shapes or create cutouts 
like peek-a-boo windows within the 
page. Send your invitation to the 
opening of your coffee shop in the 
shape of a coffee cup. 

7) FOIL STAMPING 
Nothing says “luxury” like beautiful 
gold, silver, or colored foil.

This doesn’t exhaust the list of 
specialty techniques for enhancing 
and embellishing your print 
projects, so give us a call. You’ll be 
amazed how easy it is to elevate 
your printed pieces from ordinary 
to true showstoppers!



Planning an event? Don’t forget about print.

MCCLUNG COMPANIES — MARKETING TIPS

It’s no surprise that the popularity of 
planning events is increasing. Now 
that we are immerging from a post 
pandemic world where we had little 
to no in person interaction, people 
are coming together. In person 
events are on the rise and holding 
more meaning for business and 
non-profits.

Print is an important part of event 
marketing strategy. Selecting the 
right print options can be a critical 
decision when planning an event. 
Making sure you select the right 
design, finish, and paper stock 
enhances the quality, feel, and 
appearance of your marketing 
pieces.

Together we can design and 
customize all your event print 
materials to create a memorable 
brand experience that entices your 
audience with high-quality printing 
and innovative designs. 

Print Materials To Think About For 
Your Next Event:

 • Brochures 

 • Program Printing

 • Posters

 • Flyers & Leaflets

 • Ticket Printing

 • Invitations

 • Promotional Products

 • Badges & Wristbands

 • Apparel

 • And So Much More…

We’ve had the opportunity to work 
with some really great brands. These 
samples highlight our expertise in 
creativity, design, and print. 

Invitations: 

Woodberry Forest School’s innovative lock gate invitation. The front 
design open tab is embossed. This invitation was designed to help 
our client manage three different guest lists and multiple events. With 
a little die cut 
trick we were 
able to add one, 
two, or all three 
events into the 
carrier without 
sacrificing the 
invitation. 

Event Print Materials: 

Montpelier Hunt Race is a fundraising event that raises money to 
support James Madison’s Montpelier. With an annual event this large, it 
is imperative to update collateral materials that reflect the organization’s 
unique and historical brand.

Montpelier's print 
portfolio includes the 
following items and 
more.

 • Event Tickets

 • Hang Badges

 • Event Program

 • Parking Passes

 • Brochures

 • Maps

 • Posters

Let’s talk about your 
event print piece(s). 
Contact us at https://www.mcclungco.com/contact/ or give us a call 
directly at 800-942-1066.

Use embellishments and top coats when  
your print needs something extra



550 N. Commerce Ave.
Waynesboro, VA 22980
www.mcclungco.com
800-942-1066
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M c Q U I Z

Paper from 
sustainably-
managed 
forests
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Overton was awarded employee of 
the third quarter
Sue Overton, Customer Service 
Representative, was recently chosen 
Employee of the Quarter at McClung 
Companies. Established in 1992, the 
award is based on recommendations 
from fellow workers and recognizes 
McClung employees who display 
extraordinary dedication to their jobs.

"Sue has been recognized for a 
second time as Employee of the 
Quarter by her co-workers.  The 
entire staff at McClung values 
her experience, knowledge and 
dedication," noted Chip Bell, Vice 
President of Sales. "We all are so proud and happy to have Sue 
as a part of our McClung team. Congratulations Sue!"

Overton has worked two years at McClung and lives in 
Waynesboro. 

Sue Overton

Which president implemented 
Black History Month in Feb.?
Email answers to mcmarket@mcclungco.com  
by February 28. Be sure to include your name 
and phone number. One name will be chosen 
from all entries and will receive a cool gift card!

Congratulations to Crista Cabe at Bridgewater 
Retirement Community for winning last issue’s 
McQuiz contest. She got a $25 gift card. 
Monarch butterflies migrate in the fall like birds.

makes sense for your brand. 
We recently saw a logo for 
a company located on the 
Outer Banks of North 
Carolina that included 
what appeared to be 
mountain peaks. There 
are no mountains 
in the Outer 
Banks. 

Designing a logo that inspires trust
Consumers want to buy from brands they trust, and one of the 
first places they encounter your brand is your company logo. 
That’s why having a logo that inspires trust is so important. From 
your direct mail to your marketing collateral, every time your 
customers are exposed to your logo, it can either build trust or 
erode it. 

What goes into a log that breeds trust?

1. Simplicity. Keep it simple and easy to understand. A great 
example is the Nike swoosh. You don’t need to be familiar with 
the Nike brand to intuitively understand that the swoosh conveys 
action, speed, and agility. 

2. Memorability. The more memorable your logo, the more 
likely customers are to trust your brand. “Blah” translates into 
“unprofessional.” 

3. Don’t copycat. Intentionally or not, brands will sometimes 
create logos that look like other companies’ logos—sometimes 
even their competitors’. Do your research before finalizing your 
design and ensure that it is unique. 

4. Smart color choices. Studies have shown that 90% of a 
buyer’s instant judgments about a brand are based on color. Use 
colors that are associated with what your brand stands for.

5. Make it easy to replicate. Don’t choose colors that 
are difficult to match or designs that are overly sensitive to 
misregistration. 

6. Ensure that it makes sense. Make sure that the imagery 

Dear friend,


