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Unless you have been 
living in an isolated 

cabin the last few 
years, you are 
probably aware 
of the supply 

chain challenges 
affecting many 

aspects of our lives. 
Securing paper for your next 
print job is no different. The 
printing industry has faced an 
unprecedented situation of 
paper shortages and price hikes.

Our team at McClung can help 
you navigate these turbulent 
waters. Here are some 
suggestions for a successful 
print job:

• Place the order for your job as 
far in advance as possible so 
we can secure your preferred 
paper. 

• Discuss with your McClung 
representative what type of 
paper you would prefer, and 
what alternatives we can use if 
it is not available. 

• The keys are communication 
and flexibility!

McClung is dedicated to making 
your print projects flow smoothly 
even through these challenging 
times in our industry. Working 
with preferred vendors and 
excellent paper partnerships 
have allowed us to purchase in 
bulk and warehouse paper to 
successfully produce your timely 
print needs!

 

Paul Groff
Scheduler/Prepress Coordinator
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Any type of relationship starts 
with emotional intimacy. 
Business relationships 

are no exception. This is why 
many companies are investing in 
customer intimacy strategies. 

How can you use the tools in your 
marketing toolbox—print, digital, 
mobile, and social—to deepen customer 
intimacy?

Enhance personalization  
Whether it’s print or email, enhance 
your understanding of your 
customers with data that is relevant, 
current, and continually kept up to 
date. When communications are truly 
relevant, that builds trust. Trust builds 
intimacy.

Customer surveys  
When you ask someone’s opinion, 
you show that you care. It starts a 
two-way conversation that makes 
customers feel valued. Use direct 
mail, email, web and social media 
polls, and even text messaging to 
solicit feedback. 

Monitor Net Promoter Score (NPS)  
A Net Promoter Score is a single 
survey question that asks, on a 

scale of 1 to 10, how likely 
customers are to recommend 
your product, company, or 
service. Monitoring your NPS 
by customer segment, over 
time, tells you where you are 
doing well and where you need some 
work. When customers see that you 
value their opinions and respond to 
them, that creates intimacy.

Updates and “report cards” 
What are your company goals this 
year? Communicate them to your 
customers and provide updates. 
Transparency helps customers feel 
more connected with you. In a B2B 
environment, offer annual reviews of 
your customers’ performance metrics, 
too. This is one way you can give back 
and deepen the relationship.

Send gifts and cards  
Take note of key dates in your customer 
relationship, including birthdays and 
customer anniversaries. Sending a 
card or gift sends a powerful message: 
We care. Do this by mail, not digitally. 
Printed pieces create far greater 
emotional impact. 

There are many other ways to create 
customer intimacy, so get creative. Whatever 
tools you use, the message should be the  
same: We know what you value. We care 
                                 about what you value. 
                               By engaging with you 
                                  about these things, we 
                                   care about you. That’s a 
                                message that resonates—
                          and sticks.

Build an emotional bond with your customers 
and make an impact on the bottom line

Creating Connections



1. Spec paper with virgin fiber. While this 
might seem counterintuitive, virgin fiber 
is an important aspect of the sustainable 
print lifecycle. Sixty percent of forests in 
the United States are privately owned. 
Demand for pulp-based products keeps our 
forests a viable source of income for forest 
owners, making them a valuable asset. If 
private forests don’t provide revenue, they 
risk being sold for other revenue-generating 
opportunities. 

Virgin fiber is also a vital component of the 
recycling stream. Paper fibers can only be 
recycled five to seven times before they are 
no longer usable. To maintain a strong, high-
quality pool of recycled paper, virgin fiber 
must be flowing into the system. 

2. Look for environmental certifications. 
When purchasing any type of paper, 
whether with virgin fiber, recycled fiber, or 
both, look for paper that has been certified 
by environmental organizations such as 
the Forest Stewardship Council (FSC), 
Sustainable Forestry Initiative (SFI), and 
Programme for the Endorsement of Forest 
Certification (PEFC). While each certification 
is slightly different, all signify that the paper 
you purchase is coming from sustainably 
managed forests and is harvested in ethical 
and ecologically sound ways. 

3. Ask for environmentally friendly inks 
and coatings. While solvent-based inks 
and coatings have many benefits, including 
extremely high scuff-resistance, their use 
in the print production process emits toxic 
fumes, and the resulting products cannot be 
recycled. Water-based inks and coatings, 
on the other hand, have high performance 
qualities and do not emit toxic VOCs. Many 
coatings allow the paper to be repulped and 
recycled, as well.

4. Avoid lamination. If you’re specing 
packaging, try to avoid designs that require 
lamination. Once plastic film is laminated 
to paper, that paper becomes much more 
difficult for mills to depulp and reuse. 

5. Clean and de-dupe your mailing list. 
Nothing says “waste” like undeliverable mail. 
For the lowest environmental footprint, keep 
your mailing list accurate, up to date, and 
free of duplicates. 

Any one of these steps will improve the 
sustainability of your print projects. Do all 
five and you’re a sustainability hero!

We all want to be friendly to the 
earth, but what is the best strategy 
for doing so? Often, our first thought 
is to use recycled paper, and this is 
an important step. Yet there are other 
ways to make earth-friendly decisions 
when designing and ordering print 
materials. Let’s look at five simple 
ways beyond recycled paper to make 
your print more sustainable.

5 tips for sustainable 
print that go beyond 
recycled paper

HOW TO

Practice
Earth-Friendly 
Printing



Do you have a lot of print collateral?
Do you have a lot of print collateral? 
Have you ever wondered how 
you could better organize your 
materials and make sure that your 
staff has enough stock on hand 
without keeping an entire room full 
of collateral that may get outdated 
before it can be used? McClung 
Companies has the right solution for 
you. 

Our Asset Management System 
(AMS) platform features an 
online portal that can help you 
streamline workflows and improve 
the economics of printed material 
logistics. AMS, also known as 
“Digital Storefronts” or “Web-2-
Print Solutions,” can simplify the 
procurement, inventory, fulfillment, 
and distribution processes for your 
printed collateral. 

We sat down with one of our 
customers, Elias Jones, Marketing 
and Communications Lead for 
MicroAire, and talked about the 
challenges in the healthcare market, 
and how McClung Companies 
responded to help them meet their 
medical device manufacturing 
ordering, printing and logistical 
needs.

Eilas told us that Supplying 
MicroAire’s customer-facing 
support teams with accurate, 
current, and well-branded sales 

and marketing materials is not an 
easy task. MircoAire’s growth made 
it necessary for the company to 
examine the entire sales process 
and consider automated solutions 
that enable employees to access 
the tools and collateral they need 
on demand. The evolution of new 
processes would also address pre-
printed inventory levels, logistics, 
and create easier order processing. 
McClung worked to understand 
MicroAire’s needs and proposed 
an Asset Management System 
(AMS) that allowed employees to 
use their phone or laptop to access 
an online portal that’s available 
24/7 from anywhere in the world. 

From a customized MicroAire AMS 
digital portal, sales and support 
staff could quickly and easily order, 
print, and deliver the exact literature 
they needed. Plus, the AMS helped 
eliminate excess inventory, reduce 
human intervention, and allowed 
marketing to maintain control of 
product information and the brand. 

Give us a call to learn more about 
how McClung can help with your 
print collateral logistics.

To see the full interview with Eilas 
Jones visit our website www.
mcclungco.com/industries/
pharmaceutical-printing-folding-
binding/

MCCLUNG COMPANIES — MARKETING TIPS

McClung named in 2021 Printing Impressions 300

McClung Companies was 
recently listed in the 2021 Printing 
Impressions 300, which is a 
resource that ranks the top 300 
printing companies in the United 
States and Canada. This report 
provides details about each printing 
company, including corporate 
location and principal officer(s), most 
recent and previous year’s sales 
numbers, number of employees 
and manufacturing plants, and 
the primary product and service 

specialties. Printing Impressions 
provides authoritative analysis and 
information on trends and emerging 
technologies for the graphic arts 
industry. This is the 38th year that 
Printing Impressions has provided 
this report.

“This Top 300 List recognition 
validates our mission of 
continually providing outstanding 
services to our customers, noted 
Adam Monk, McClung President.  

“We’re excited about it because it 
validates our growth strategies and 
is in line with the strategic goals of 
our company.”

Sit down interview with Elias Jones of MicroAire.
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Rhodes was awarded employee of 
the fourth quarter
Danny Rhodes, Bindery Technician, was recently chosen 
Employee of the Quarter at McClung Companies. Established 
in 1992, the award is based on recommendations from fellow 
workers and recognizes McClung employees who display 
extraordinary dedication to their jobs.

“Danny has been 
instrumental in our 
process to add two 
new pharma folders,” 
noted John Britt, 
Bindery Coordinator. 
“He was very much 
a part of the decision 
making and getting 
the machines into 
production. It was 
a challenging but 
rewarding experience 
to say the least! We are 
all very proud of Danny 
for all his efforts to get 
us into the future here 
at McClung.”

Rhodes has 
worked ten years at 
McClung and lives in 
McGaheysville. 

Murphy receives Edmond 
McCutcheon Award
Mary Murphy, Senior Executive 
of Sales, won the highly coveted 
Edmond McCutcheon Award. 
The honor is presented annually 
to the McClung Employee of the 
Year to memorialize the loyalty 
and dedication of its namesake 
to the company. Established 
in 1995, the award is based on 
recommendations from fellow 
workers.

“I’m extremely pleased that Mary has been chosen as the 
recipient of this annual award,” noted Chip Bell, Vice President 
of Sales. “Her outstanding performance in 2021 along with her 
dedication and professionalism was duly recognized by her co-
workers. We are so proud to have Mary as a part of the McClung 
team.”

Murphy has worked ten years at McClung and lives in 
Harrisonburg.

Danny Rhodes

Mary Murphy

Which state gets the most 
rain in spring?
Email answers to mcmarket@mcclungco.com  
by May 31. Be sure to include your name and 
phone number. One name will be chosen from 
all entries and will receive a cool gift card!

Congratulations to Shasta Weeks at GARCC for 
winning last issue’s McQuiz contest. She got a 
$25 gift card. The chances of a baby being born 
on leap year is one in 1,461.

Dear friend,

91% of 
consumers are 
more likely to 
make a repeat 
purchase after a 
positive experience.

Happy Customers  
Come Back for More

Source: CMO Council


